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Dimensions, ratios and measurements 
play a key role in activating the good  
vaastu or feng shui of any building or 
plot. The schools of vaastu and feng shui 
rely more on dimensions which conform 

to what is referred to as the ‘Golden Ratio’. The master 
builders of the past understood the value and signifi-
cance of the Golden Ratio and applied it to such struc-
tures as the Great Pyramid at Giza and the Parthenon. 
The Great Pyramid is composed of Golden triangles. 
When the square base of the pyramid is halved and a 
vertical line drawn up the centre, the slanted height 
forms a triangle that measures to the value of math-
ematical symbol Phi and the vertical height equals to 
the square-root of Phi. Of course, one does not need 
to understand mathematics in order to appreciate and 
recognise how beautiful this structure is.

In modern times, one of the classic examples of the 
application of the Golden Ratio is the United Nations 
building. Its width when compared to its height reveals 
that every 10 floors create a perfect Golden Ratio.

The Golden Ratio in architecture can help you find 
additional ways to enhance and create better feng shui 
designs and in turn improve prosperity and finances.

One of the important areas in a home where we 
can adapt feng shui to bring in new, unexpected luck, 

harmony and finan-
cial improvement is 
the bedroom. While 
the aesthetic ele-
ments are the first 
things generally 
noticed in a bed-
room, the most im-
portant feature is 
truly the position of 
the bed. The key to 

success in both finance and career is to increase the 
amount of positive energy in your life. This can only 
be accomplished if your bed is stable, supported by a 
strong headboard that protects your chi as you sleep, 
and is faced away from the door.

Ensuring that the bedroom and the undersurface 
of the bed is clutter-free is equally important. The 
placement of items, the colours and even the materi-
als of certain items can make an enormous differ-
ence on the state of your life’s affairs.

Feng shui attributes several specific elements to 
financial prosperity and accumulation of wealth. 
Colours like red, purple and gold are heavily associ-
ated with wealth. As these colours are dramatic and 
deep, it should not be used in abundance; instead, 
one could use them as creative accent pieces in the 
bedroom. Lampshades, candles and small trinkets 
are excellent items to bring in these colours as a de-
cor which in turn activates the feng shui.

Water has a powerful connection to career growth 
in feng shui. Although its presence in the bedroom 
is generally a feng shui taboo, you could place a 
small table fountain or an elegant piece of artwork 
depicting flowing water elsewhere in the home, but 
surely not in the bedroom.

Mirrors are equally beneficial as they relate to up-
ward career movement in feng shui, but ensure that 
they do not directly face the bed and should never 
be placed on the ceiling.

In addition to red, purple and gold, yellow is also 
considered an auspicious colour. It is a stimulating 
colour that easily keeps your brain focused, while 
green is exceptionally calming. Hence having a bal-
ance of colours and the right feng shui activation 
can aid your ability to move up the career and also 
accumulate wealth. 

The writer is a master Feng Shui consultant and  
traditional vastu practitioner

Feng Shui Dimensions 
for Your Prosperity
yin and yang    SBS Surendran

Nand Kishore Chaudhary 
has always been a man 
on a mission. As a young 
boy, he was determined 

to rise from his modest upbringing 
and transform his idea into a multi-
million dollar reality. A graduate 
from a small town, Churu, in Raj-
asthan, he declined a bank job and 
set out on his own. With an invest-
ment of `5,000, he set up Jaipur 
Rugs as a small weaving unit—with 
just two looms and nine weavers—
in 1978. “I was always interested in 
weaving and I thought there was a 
great talent that was yet untapped 
in our country,” says NKC, as he is 
fondly known. 

His vision was to improve the 
lives of those living in extreme pov-
erty via personal economic, edu-
cational and social empowerment, 
instead of giving away charity. NKC 
started off his carpet business with 
weavers from the chamar caste, re-
garded as untouchables. “I wanted 
to do something for the underpriv-
ileged, especially people from the 
backward sections of society who 
were considered untouchables. I 
would go to their houses, motivate 
them to work for us, explain why 

and how it would benefit them and 
their community,” recalls NKC.

Three decades later, that initial 
vision has blossomed into a verti-
cally integrated global organisation 
that includes an extensive network 
of weavers, an educational and so-
cial foundation (Jaipur Rugs Foun-
dation), and an end-to-end supply 
chain, including product concept, 
design, production and delivery. 
With a turnover of `115 crore, all 
three units work together as a sin-

gle mission-driven entity focused 
on the empowerment of women 
and rural communities in India.

A focus on local inclusion and 
global trends led the company to 
be profiled as a case study by man-
agement guru Prof. C K Prahalad. 
Jaipur Rugs’ innovative business 
model has been a matter of disser-
tations at Harvard, Stanford and 
Michigan universities. Today, over 

40,000 artisans are supported by 
Jaipur Rugs. They work on 7,000 
looms in 600 villages across six 
states in India. What makes Jaipur 
Rugs stand out is the elimination 
of exploitative middlemen that 
exist at the grassroots of the rug 
industry. NKC has helped weavers 
establish direct contact with the 
global markets, ensuring that they 
get fair and timely wages. 

“Today, nearly 70 per cent of the 
carpets and dhurries are made for 

export purposes,” says NKC. The US 
is their largest market, followed by 
Europe. Pottery Barn, ABC Carpet, 
Jenny Jones (an award-winning 
Australian rug designer), Chayse 
Dacoda (international designer, 
known for her roles on TLC’s While 
You Were Out and HGTV’s Get 
It Together) are some of the top  
buyers from Jaipur Rugs.

Recently, Jaipur Rugs forged 

a licensing partnership with art-
ist and designer Lourdes “Luli” 
Sanchez to develop a new line of 
rugs inspired by the watercolour 
artist’s works. Based in Brooklyn, 
New York, and Merida, Yucatan, 
Luli has designed prints for the 
fashion industry for over 18 years 
before starting her studio in 2004. 
Her works vary from modern and 
fresh to warm and classic. The 
collection of brightly coloured 
flat weaves and tufted rugs made 
its debut at this year’s April High 
Point Market in Atlanta. One of 
Luli’s patterns for Jaipur Rugs 
won an award in the best new li-
censee category at the recently 
concluded America’s Magnificent 
Carpets Awards in Atlanta. 

After garnering international 
acclaim in the European market, 
Jaipur Rugs recently unveiled an 
exclusive preview of Chaos Theory 
by Kavi in China, much before its 
US launch in September. Chaos 
Theory traces the beauty in na-
ture’s seemingly cluttered pat-
terns. Enthused by natural mate-
rials, classic colour palettes, and 
the distinctive work of artisans 
and craftspeople she works with, 

Kavi’s rugs are inspired by the  
purity and chaos in nature.

Through Jaipur Rugs Founda-
tion, set up in 2004, NKC provides 
educational and skill training facili-
ties for weavers’ children, as well as 
access to health services and litera-
cy programmes. To date, more than 
1,600 women have benefitted from 
the educational programme and 
5,462 artisans from health camps 
organised by the foundation. 

NKC is exceedingly optimistic 
about rural development and em-
phasises rapid economic growth 
as the only way to achieve success. 
Little surprise that he has been 
a recipient of several prestigious 
awards—the Ernst & Young En-
trepreneur of the Year Award in 
2010 and NASSCOM Social Inno-
vation Honors in 2014. What next? 
A foray into Turkey and perhaps 
a store in Bangalore. Until then, if 
you want to shop for rugs, log on to 
www.jaipurrugsco.com.

Designer Krsna Mehta’s new label India Circus is the 
one-stop online shop for quirky home and lifestyle 

accessories. With an all-Indian palette, India Circus 
draws inspiration from both Mughal royalty as well  
as the roadside chai stall. From luminescent lamps 
to totes and from teacups to candles, India Circus is 
a curation of diverse and distinct moods and tones of 
contemporary India. If you are looking to amp up your 
home or office or just your personal style, log on to 
www.indiacircus.com

Le 
Cirque

Rugs to Riches
Located in the Pink City of India, 
Jaipur Rugs promises to take you on 
a magic carpet ride  By Supriya KriShnan

It looks like architect Ren-
zo Piano is blowing gor-
geous glass bubbles again 

for the sake of film preserva-
tion and space renovation. 
And, much like his recent 
museum projects, Piano’s 
design for Pathé Foundation 
combines preservation, de-
molition, and new construc-
tion all in one go. 

Fondation Jérôme Sey-
doux-Pathé was once the 
largest film equipment and 
production company in the 
world, but it now serves as 
a platform for promoting 
film and Pathé history and 
heritage. The screened-
glass, bulbous structure is 

hidden from view behind 
a 19th century historic fa-
çade, but peeks out over 
the top, announcing its 
presence. Though the egg-
like structure—deemed 
as an ‘organic creature by 
the Renzo Piano Building 
Workshop’—appears to be 
squeezed between the sur-
rounding buildings in the 
middle of the block, ready to 
burst, it has enough breath-
ing room around it to even 
allow the neighbours some 
daylight and ventilation. It 
connects to the surrounding 
Haussmann-era buildings at 
four points. The structure’s 
form curves away from the 

existing buildings and its top 
peeks over the roofline. The 
building stands on the site 
of a 19th-century theatre, 
which was converted into 
one of Paris’ first cinemas. 

Behind the stone frontage 
is a glass atrium, in which a 
metal circulation core con-
nects to the structure via a 
series of bridges at the lower 

levels. An external skin of 
translucent glass tiles envel-
ops the entire structure, cre-
ating the effect of an arma-
dillo hide over the humped 
form while letting softened 
light into the upper storeys. 
Once complete, the building 
will contain offices for the 

foundation, spaces for tem-
porary exhibitions and the 
Pathé archive. A 70-seat cin-
ema will be installed in the 
basement and a planted gar-
den will surround the base of 
the structure. As construc-
tion nears completion, it will 
be fascinating to see how the 

space functions, not only as 
a homage to Pathé, but also 
a site for viewing and expe-
riencing cinema. The heart 
of the building has changed, 
but perhaps, the infill  
won’t distract from the 
foundation’s purpose and 
place in Paris. —SK

In a Glass Bubble

Today Jaipur Rugs comprises an extensive 
network of weavers, an educational and social 
foundation, and an end-to-end supply chain.

Kitschy and 
contemporary 

home and  
lifestyle  

accessories 
with a dash of 
Indian-ness

Architect Renzo Piano unveils a beautiful 
design for the Pathé Foundation in Paris


